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FEAT 72\ Google 2 (6.7) 16 (53.3) 8 (26.7) 4(13.3) 0(0.0) 30
Yahoo! 2 (6.7) 15 (50.0) 8 (26.7) 5(16.7) 0(0.0) 30
Bing 0 (0.0) 1(3.3) 6 (20.0) 23(76.7)  0(0.00 30
Twitter 0 (0.0) 0(0.0) 30 (100.0) 0(0.00 0(0.0) 30
Facebook 1(3.3) 0 (0.0) 27 (90.0) 206.7)  00.00 30
LI Google 1(3.3) 13 (43.3) 10 (33.3) 6(20.0) 0(0.0) 30
Yahoo! 2 (6.7) 13 (43.3) 10 (33.3) 5(16.7) 0(0.0) 30
Bing 2 (6.7) 4(13.3) 11 (36.7) 13 (43.3) 0(0.0) 30
Twitter 2 (6.7) 0 (0.0) 28 (93.3) 0(0.0) 0(0.00 30
Facebook 0 (0.0) 0 (0.0) 19 (63.3) 11(36.7) 0(0.0) 30
HA L 72\ Google 3 (10.0) 14 (46.7) 11 (36.7) 2(6.7)  0(0.00 30
Yahoo! 4(13.3) 14 (46.7) 11 (36.7) 1(3.3) 0(0.00 30
Bing 5(16.7) 1(3.3) 6 (20.0) 18 (60.0)  0(0.0) 30
Twitter 0 (0.0) 0 (0.0) 25 (89.3) 1(3.6) 2(7.1) 28
Facebook 0 (0.0) 0 (0.0) 22 (75.9) 7(24.1) 0(0.0) 29
H&9 2 Google 2 (6.9) 16 (55.2) 9 (31.0) 2(6.9) 0(0.00 29
Yahoo! 3 (10.0) 14 (46.7) 11 (36.7) 2(6.7)  0(0.00 30
Bing 6 (20.0) 2 (6.7) 4(13.3) 18 (60.0)  0(0.0) 30
Twitter 0 (0.0) 0(0.0) 30 (100.0) 0(0.00 0(0.00 30
Facebook 0 (0.0) 0 (0.0) 23 (76.7) 7(23.3) 0(0.00 30
W Ik Google 2 (6.7) 6 (20.0) 19 (63.3) 3(10.00 0(0.0) 30
Yahoo! 2 (6.7) 6 (20.0) 19 (63.3) 3(10.0) 0(0.0) 30
Bing 3(10.0) 1(3.3) 9 (30.0) 17 (56.7)  0(0.0) 30
Twitter 1(3.3) 0 (0.0) 27 (90.0) 0(0.00 0(.00 28
Facebook 0 (0.0) 0(0.0) 15(100.0) 000.00 0.0 15
B Jiik Google 4(13.3) 11 (36.7) 14 (46.7) 1(3.3) 0(0.00 30
Yahoo! 5(16.7) 14 (46.7) 10 (33.3) 1(3.3) 0(0.00 30
Bing 8 (26.7) 2 (6.7) 5(16.7) 15(50.0)  0(0.0) 30
Twitter 0 (0.0) 0 (0.0) 27 (96.5) 0(0.0) 1(.5 28
Facebook 0 (0.0) 0 (0.0) 28 (96.6) 1(3.4) 0(0.00 29
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2. AERRREZE b 2O ANEXIRT 2 BRIOF R O R
YT 2 B oA

WMZREE A BEXH Y H¥E - FHoA  CHE R g

FEAT 72\ Google 19 (63.3) 11 (36.7) 0 (0.0) 30
Yahoo! 17 (56.7) 13 (43.3) 0 (0.0) 30
Bing 24 (80.0) 6 (20.0) 0 (0.0) 30
Twitter 2 (6.7) 28 (93.3) 0 (0.0) 30
Facebook 8 (26.7) 11 (36.7) 11 (36.7) 30

Licz v Google 18 (60.0) 12 (40.0) 0 (0.0) 30
Yahoo! 17 (56.7) 13 (43.3) 0 (0.0) 30
Bing 21 (70.0) 9 (30.0) 0 (0.0) 30
Twitter 0 (0.0) 28 (93.3) 2(6.7) 30
Facebook 0 (0.0) 12 (40.0) 18 (60.0) 30

HL 7=\ Google 10 (33.3) 20 (66.7) 0 (0.0) 30
Yahoo! 9 (30.0) 21 (70.0) 0 (0.0) 30
Bing 15 (50.0) 15 (50.0) 0 (0.0) 30
Twitter 0 (0.0) 26 (92.9) 2(7.1) 28
Facebook 3(10.3) 13 (44.8) 13 (44.8) 29

SRS Google 9 (31.0) 20 (69.0) 0 (0.0) 29
Yahoo! 8 (26.7) 22 (73.3) 0 (0.0) 30
Bing 10 (33.3) 20 (66.7) 0 (0.0) 30
Twitter 0 (0.0) 30 (100.0) 0 (0.0) 30
Facebook 4(13.3) 15 (50.0) 11 (36.7) 30

W ik Google 6 (20.0) 24 (80.0) 0 (0.0) 30
Yahoo! 6 (20.0) 24 (80.0) 0 (0.0) 30
Bing 9 (30.0) 21 (70.0) 0 (0.0) 30
Twitter 0 (0.0) 27 (96.4) 1(3.6) 28
Facebook 0 (0.0) 5(33.3) 10 (66.7) 15

B ik Google 7(23.3) 23 (76.7) 0 (0.0) 30
Yahoo! 7(23.3) 23 (76.7) 0 (0.0) 30
Bing 14 (46.7) 16 (53.3) 0 (0.0) 30
Twitter 0 (0.0) 20 (93.1) 7 (24.1) 28
Facebook 2 (6.9) 27 (93.1) 0 (0.0) 29
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2. BERRE Z < ARSI 7= HHEE O O A
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& DREERE 1T X B IRERE 7 & HARICHIIERY 2 B
BRReeE o7z (ZEITIFEIC= T LIz |

(A& L] 2BERGEAIC L2561 2 5% 5
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R M= v Y v /SNS ik ety HT HI5E R B
BEAC 720 Google 1(3.3) 1(3.3) 28 (93.3) 0 (0.0) 30
Yahoo! 1(3.3) 1(3.3) 28 (93.3) 0 (0.0) 30
Bing 7 (23.3) 2 (6.7) 21 (70.0) 0 (0.0) 30
Twitter 1(3.3) 8 (26.7) 21 (70.0) 0 (0.0) 30
Facebook 2(6.7) 0 (0.0) 17 (56.7) 11 (36.7) 30
Lic7wn Google 2(6.7) 1(3.3) 27 (90.0) 0 (0.0) 30
Yahoo! 2(6.7) 1(3.3) 27 (90.0) 0 (0.0) 30
Bing 6 (20.0) 2 (6.7) 22 (73.3) 0 (0.0) 30
Twitter 0 (0.0) 6 (20.0) 22 (73.3) 2(6.7) 30
Facebook 0 (0.0) 0 (0.0) 12 (40.0) 18 (60.0) 30
B L 72w Google 1(3.3) 0 (0.0) 29 (96.7) 0 (0.0) 30
Yahoo! 1(3.3) 0 (0.0) 29 (96.7) 0 (0.0) 30
Bing 3 (10.0) 2 (6.7) 25 (83.3) 0 (0.0) 30
Twitter 0 (0.0) 7 (25.0) 18 (64.3) 3(10.7) 28
Facebook 1(3.4) 0 (0.0) 15 (51.7) 13 (44.8) 29
A9 2 Google 0 (0.0) 0 (0.0) 29 (100.0) 0 (0.0) 29
Yahoo! 0 (0.0) 0 (0.0) 30 (100.0) 0 (0.0) 30
Bing 1(3.3) 2 (6.7) 27 (90.0) 0 (0.0) 30
Twitter 0 (0.0) 3(10.0) 27 (90.0) 0 (0.0) 30
Facebook 0 (0.0) 0 (0.0) 19 (63.3) 11 (36.7) 30
e Fiik Google 1(3.3) 0 (0.0) 29 (96.7) 0 (0.0) 30
Yahoo! 1(3.3) 0 (0.0) 29 (96.7) 0 (0.0) 30
Bing 1(3.3) 5 (16.7) 24 (80.0) 0 (0.0) 30
Twitter 0 (0.0) 7 (23.3) 21 (70.0) 0 (0.0) 28
Facebook 0 (0.0) 0 (0.0) 5 (33.3) 10 (66.7) 15
A& Ak Google 0 (0.0) 0 (0.0) 30 (100.0) 0 (0.0) 30
Yahoo! 0 (0.0) 0 (0.0) 30 (100.0) 0 (0.0) 30
Bing 6 (20.0) 2 (6.7) 22 (73.3) 0 (0.0) 30
Twitter 0 (0.0) 3(10.7) 24 (85.7) 1(3.6) 28
Facebook 0 (0.0) 0 (0.0) 22 (75.9) 7 (24.1) 29
N Gricxts 2 %)
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Research note

The information found through internet searches by people with suicidal
ideation: Does it discourage or encourage suicide?

Takayuki Kageyama, Izumi Moriguchi

[Abstract]

Information found through the Internet searches using suicide-related keywords may influence suicide among young
people. Therefore, we analyzed information searched using these Japanese words on the Internet search engines
Google, Yahoo!, and Bing, as well as the social networking services Twitter (X) and Facebook. No content was
found in the search results that clearly encouraged suicide. The search engines revealed many public websites
operated with the intention of supporting people with suicidal ideation. However, much of the content provided
objective information, and few articles aimed at discouraging suicidal ideation in viewers. This suggests the need
for more content that discourages suicidal ideation and helps viewers find hope for life. Social networking sites,
compared to search engines, have more individual contributors, and as expected, there were fewer articles aimed at
discouraging suicidal ideation in viewers. Since posts from people with suicidal ideation were also found, it may be
necessary to review the regulatory standards for posts that may be subject to the Werther effect and how those
standards are implemented.

Keywords: Suicide-related keywords, Internet search, The Werther effect, Hope for life
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